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and Appearance Goals Through Information, Motivation and Supplementation.

CEO’s Corner .
THE NEXTTWO YEARS... o n®

| would love to have a detailed ten-year strategic plan to show you I'd love it
If vz had every tactcal detail f gured out and docurmentiad, S0 we Cousd st

B D'NG . The Bodybuilding.com Mission: To Help Our Visitors Reach Their Health, Fitness
-

focus on execution Of course, that's not realstic in today's business
landscape—especially in the ever-changing Internet world. The reality is
wng and tactics will be mora ke our agile softwa

tihat our
WO DFCCESS

constantly ferating and being “tweaked” a5 we leam and ksten (o our customaerns

M

Al the same Dma, our Cverall company strategy and mission shoukd not chanos very
often (if ot all), As you know, our misson & to help our visitors reach their health,
fitness and appearance goals through information, motivation and
supplementation. Ths & WHY we ewst and what we are aiming to

accompish in the world

Cowmpa wy Notes

Company Luncheon Dates:

* Corporate Offices
Friday, February 20™

* |daho Warehouse
Tuesday, February 177

* Florida Warehouse
Thursday, February 26"

* Pennsylvania Warehouse
Friday, F ary 13"

Happy Birthday!

Employee Department
Stace) Tt i j
Forida W

Jenniler

Sarah Jones

Joshiua Mattern
Brett Spencer

Jamie Whinery

Get ready. .. your company is on the verge of hitting the tipping
point, and then the fun will really begin!

Ryan DelLuca

Chief Executive Officer




FEBRUARY MVP

Maria Aragon de Gonzales  Finan

The name Maria Arago
within the walls of B
was nominated to be February's

officer (hint

VP by a company
ke is an officer, but no, he is not a
gentleman). When asked why he nominated her, he

offered the following:

a is a strong asset to the Finance
dybuilding.com in general. Sh

Departmant and B

dedica to her job and alw rives to provide

exceptional results. In her role, many of Maria's

customers are internal (such as providing quality
information to other departments that they can base
decisions on). Other custom she interacts with are
external (such as w ur banks to ensure
cash fl

manner]. Imallinstance

rking with
re handled in the most adv
and upbeat attitude —one
whao interact with her.

If you have not met Maria, stop by her“pad” and get to
know her a little bit. But be careful! 5he is an avid

esn't take
rthat

runner, tri-ath .and pn'.u'l'rliflltr

crap from anyone... except for the

nominated her of course.........
Congratulations Maria and thanks for all your effor

Mominated Department MVP's

Web Supersite
Marketing
letaho v
Purchasing

HOLESE

ich is contagious to those

Department Spotlight: Web Store

¥

What We Do:

Ever wonder how new products get added to the site? That's all us, baby! The Web Store s
dedicated to getting new s added as fast as possible. to help our customers reach their
goals, Another big focus of ours is to keep the product information as accurate and up-to-date as
passible.

Who We Are: Our team is a well-olled bodybullder..] mean, machine,

Dannielle Gonnoud:

Simply put: she does it all and rocks at it! 5he is dedicated to the sport of bodybuilding as well as
general fitness and nutrition, and it shows. She is always lecking for a new challenge, and always
takes it to “a whole nutha level”. She is participating in the Bodybuilding com Transformation
Challenge, 5o as a warning to the rest of you, drop out now—you WILL lose!

Mike Bieker:

‘What can | say, but "Mikey, we love youl™ He brings an enthusiasm and humor to our sometimes
stressful job, When he's not out getting auto insurance (inside joke) his genuine love for
Bodybuilding.com is infectious. When push comes to shove you can count on Mike to get it done,

Josh Hiedeman:

Although Josh has only been with Bodybuilding com a few weelis, he has already proven he is the
rnight man to help take the Web Store to the next level. His attention to detail and process
improvement has almeady saved us time and money (and that's not even what he was hired for). He
lewes Excel. possibly more than finance.

Dan DelLuca:

He's been with Bodybullding.com for over 10 years (pretty much from the beginning). He juagies,
quite successfully, school and work. Dan took over our photo department and ran with it. He takes
all the pictures for Bodybuilding.com and Wheycheap.com, But he's willing to jump in wherever
and whenever needed, He loves to travel and see the world, Speaking of which, he's in lapan as
this is being written, so | can say whatever | want about him._he’s not here to defend hirmsedf!

Eric Davis (Joel McHale):

Contrary to popular belief, he's not from Canada. Last | checked, Minnesota was still part of the
L5, His main goals fior '09 are to not be “first loser” (second place) anymare, but be "first winner”
in at least one of his mountain bike races this season. Live or die he will do the Ironman 70.3 Boisa
this year_even if Staci McCulloch has to camry him across the finish line, Another goal is to make his.
team so efficient he can retire early to Roatan Honduras. He loves supplements and will often be a
guinea pig for néw products (can you say Serenity?)

The Customer Service department flelded a Meridlan City League Dodgeball team for the first
time this past fall “Ball Night Long™ was a team of relatively new dodgeballers that spent one night
a week of the B-week season learning the rules and intricacies of the game, By the end of the
saason, they were the 3rd seed entering the end-of-season double-slimination tournament. The
team dominated the first few rounds of the event. With a flurmy of rubber balls thrown with laser-like
precision, they cruised into the championship round with an unblemished record. Then, the wheels.
fedl off the bus. Ball Might Lorg couldn’ maintain their dominance and were defeated in two straight
matches. While they were thrilled with their 2nd place finksh, they would have loved to come home
with that 1st place trophy and t-shirt. Big thanks to all the team members and to the family and
friends that came out to support them! NEXT YEAR, FIRST PLACE IS THE OMLY OPTION!
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Employment An niversaries
Thank you for your continued hard work and loyalty!!!

Employee

Chris Bennett
Lindsey Mills
Anna Rigas
Scott Villalobos
Evan Hobbs

Antonio Brown
Anthony Barnes
Monterrance Woodard

Chris Keith
loshua Pedersen
James Young
Karl Henninger

leran Dahlguist
Paul Tarantino

Brad Hughes

James Windemaker
Antonio Martin
Deanna Nilsen
Jehnna Plaunt
Sandra Valle-Glaser
Lacey Yetter
Mowjood Idraos
Doug Lerch

Ron Miller

Dustin Christopherson
Dannielle Gonnoud

Kevin Haub

Bodybuilding.com
Headquarters!

Department

Customer Service
Customer Servica
Customer Service
Customer Service
Customer Service

Florida Warehouse
Florida W3 rehouse
Florida Warehouse

Idaho Warehouse
Idaho Warehoyse
ldaho Warehoyse
ldaho Warehouse

Marketing
Marketing

Pennsylvania Warehouyse
Pennsylvania Warehouse
Pennsylvania Warehouse
Pennsylvania Warehouse
Pennsylvania Warehouse
Pennsylvania Warehouse
Pennsylvania Wa rehouse
Pennsylvania Warehoyse
Pennsylvania Ware house
Pennsylvania Warehouse

Web Development
Web Store

Web Supersite

Hire Date

02/04/2008
02/04/2008
02/04/2008
02/04/2008
02/25/2008

02/04/2006
02/07/2007
02/15/2007

02/m /2008
02/28/2007
02/13/2008
02/14/2008

02/24/2005
02/06/2006

02/11/2008
02/11/2008
02/18/2008
02/18/2008
02/18/2008
02/18/2008
02/18/2008
02/25/2008
02/25/2008
02/25/2008

02/25/2008
02/13/2006

02/06/2008
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Florida Warehouss

Florich Warehouse:
Flonda Waehouse
Florich Wt houte
Flarc W houie
Florichh Warshouse:
Florich Wanshouse

Florda Warehouse
Flowady Wana haouse
Flond Waahouss
Flodich Winthouse
Florich Wamhouse
Flonds Waehouse
Flotich Wanthoute
Flarich Wahouie
Florica Warehouse
Floros Warehouse
Flory Wi hoite

Floruiy Warehousa

Flanch Warshouis
Floricha Warehouse:

Florch W house

This Month's
Book Program Beneficiaries

The Games of Work

Tha Garries of Woork
Leadership 104

Fornanally inbeligent Emrcise:
Tha itrmate Traning Tecteiogy tor Men and Woemen
Tha Truth Alcet ¥ou

The Secrnt

Tha Lisaciee In You

Maforieg 101

30 Diys to Gtting Back indo Shape
Fish

Esteg For Lile

Tha Biggeit Loser Fithess Procram
Ekanny Bitch in e kitchen

Tha Biggenst Loser Cookbook

Tha Secwt

Fust Fat | ores Giuicle:

Fish

Thes Garma of Wk
Fitrition for Durmmies
Communicating Effectiely

The Celedwity Experience
'What A Yiou Oniy

Ethien W1

The Truth Abook Fou

Litthe Golein Biook of YES Altiucie
Liacing with a Heart

The Janitor

Sy Bitch

W0 Dy b o mer Hiadith
‘Whale Done

Tha Laat Lacturs

Customer Satndachion i Worthiess, Caormas Loyaity ks Friceless
Caftarwricn Maker

Fisht

Customar Sabsdaction ks Worthiss, Cutomer Loyalty k Pricelens
1001 Wi 1 Riward Erngloyedt

Tignairay Peant

Lix Sigma

{Customer Samdachon is Worihien, Cusiomer Loyalty | Priceless:
Gmiap O ol

W Atk
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Gerabe Growth

Th Jaritor

[r 2 v]

‘Who Hond My Creess?

ity Fts for Lile

Customer Sabatation i Wartie Tuitomer Loyalty i Proslas
Cusomer© Satadaction it Worthless,Cintormer Loyalty b Priceles.
Fish Tales

Cumener SALAlacBon i Worthied/Tuitimsse LinyalTy § P
TramFat Solution

Customer Sabsplaction i Worthiess Totomer Loyalty & Priceless
Fiah Taes

O Tirra, O Target Marugey

Biminess at the Spesd of Light

B|o

Cumnmi SablacBon o WiorThie Tuikomsee Loyaly § Proee

10 Diays 1 B er Heath
The Cre Mirute Fanager Bulich Hgh Performing Teams
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Shaum Cook dsh Warshouss \What Does Your Dochor Look Like Naled?
M Cortar ddaha Warshouis Thee Garniar oof Whork
Joshua Cramp idshao 'Wirshouse Shut U, Stop Whining and Get alLife
Gardon Crasford idshe Warehouse Cursorn Satmiartion is \WorShes Clstomes Loyalty |8 Pricsles
Bobiy Croft dsha ] Custoenpr St s /Cusiomar Loyalty s Priceless
Sorphen Duag dahe Warshouss Custorner Saimiaction i Worhkess, Customer Loysity s Pricsles
M Hari idsha ‘Wirshouss ‘What Does Your Doclor Look Liley Msked?
Tha Last Lactus
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IDAHO WAREHOUSE NEWS

We have added one new member. Jason Beltmans to our Receiving team. He is
learning quickly the dos-and-don'ts of the receiving area- He is becoming
proficient with the hand cart and finding his way around the warehouse with
our ever-growing number of 3KUS- Egeaking of more SKU's+ we are continuing to
ﬂudifﬁ the locations and product placement according to size and popularity.
Now there is even a bay designed alone for the endless Gaspari. Nutrex. and
Controlled Labs samples! It definitely makes it easier for the picker's to get
all the items together for each customer order.

This month new box sizes are being tested for shipping out the orders. The
experimental boxes have added an inch of height to all brown boxes. The
scanners are excited because what was previously a 2- box order can now be a
1- box order because all the items fit. We continue to improve our processes
throughout the warehouse. from fixing barcodes to checking every expiration
date. As the orders increase due to the New Year. we want to impress any new
customers with our service. In the Returns Department we are watching for what
products are being returned and why. then addressing any issues we can to make
the experience better for the customer.

b of the individuals from the warehouse are watching their food intake and
hitting the gym as the Transformation Challenge begins. Some are even quitting
tobaccos and that can be tough. No hitting the vending machines in our break

room — veggies. tuna and cottage cheese instead! J 0h yeah. and an occasional
chocolate-flavored protein bar.

PENNSYLVANIA WAREHOUSE NEWS3

i i has
ear~ New Goals!!! Let start it with a bang!! Januar
Eg:anﬂch a rush that we have not had time to even sit bac iand cat
think! We are go go go all the time! All the employees ?rg E gqn
moods and wanting to beat the record every day. UWe wil e av;tﬂ
our First Annual Airless Air Hockey Tournament starting this mo .
We will be announcing the winners sometime 1n February-

d me of the team members to let us know what they
?gkzaggnﬂikﬁnrﬁgng at the PA warehouse or how they feel about their
team-

i ilding.com is awesome! You will not find a larger group
n?ﬁugggﬂgu;enslg on the green face of mother earth. When it comes
to having fun and getting the job done BB.COM PA is your sure bet.

i i i i the
u here in PA is one big family! When you come here for
fgpgtt:?=31 you see how close everyone 15- However. they are
always willing to accept a new face into the family and makedynu
feel like family instantly- That is one of the biggest rewards you
can have at any job. I love it here!l!"”

o i B.COM is cool because it keeps me busy and I get a
ugﬁﬂﬁﬁg? a&tBshaws me how to work well with team members. lWorking
here is super and reading the books gives me Very useful
knowledge."

" :ob here at BB-COM. Wild horses could not pull
mg Qﬁ:;?y #ﬁ:engpiﬂ I work with are great and my ﬂﬂb really keeps
me in shape. Pete and Tony are nice. .n addition, Brandi %5 a
wonderful manager3 she has helped me out so many times- he gym
and book program are an awesome bonus also-

BODYEUICDING con
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